
 

 

 
NAME/PROJECT: 
State Bank of Toledo 
Development of a high yield, technology based, checking account that could be opened over the 
internet and would have no geographic boundaries. 
 
HOW WE DID IT: 
We learned, through our Community Bankers of Iowa association, of a product called Reward 
Checking offered through a company in Austin, TX named BancVue.  We contracted for the product, 
developed it as "Hometown Reward Checking." and launched it 7/12/07 with tremendous success. 
  

1. HOW WE GOT THE IDEA  
We have felt for some time that rural banks of our size would one day face a deposit growth challenge 
because of the changing demographics of our market.  Our traditional Certificate of Deposit customers 
come from an older, more conservative base and as they have passed away, their heirs typically move 
the money out of our bank, no different than all rural banks.  We feel that someday the Certificate of 
Deposit savings mentality will simply go away in favor of a more versatile and liquid savings 
philosophy.  We felt a need to address this subject in a pro-active manner with a product that is more 
suited to the younger "Baby Boomers, Xers, Yers etc. 
 

2. OUR GREATEST CHALLENGE: 
Solving the technical aspects of offering this account because of specific requirements in place for the 
customer to receive the extremely attractive bonus rate. 
 

3. HOW WE OVERCAME IT: 
Through a lot of hard work by our staff and particularly Donna Princehouse, our Senior V. P. and 
Cashier. 
 

4. ADVICE TO OTHERS 
Look forward to the unique needs of the next generations.  Try to be one step ahead. 
 

5. WHAT DO OTHER PEOPLE SAY ABOUT YOU?  
The Wall Street Journal featured our product in the late fall of 2007.  That led to several other articles in 
financial magazines as well as information passed around on various blogs. 


